
•  Evolving a Thesis: Critical Thinking 
 

Working Thesis 
Tommy Hilfiger’s ad is a display of patriotism.  This is shown in the American flag in the 
background, the red-white-and-blue color scheme, and the name “Real American Fragrance.” 
 

    Complicating the Evidence 

 1. 5 out of the six models are looking directly at the camera, and all 
of them seem very happy.  What does this mean? 

The ad is making a demand, not just inviting the viewer into 
their happy, patriotic world, but demanding him or her to see 
the people as happy and patriotic 

 

 2. The man in the back is the only one standing, creating a low 
perspective on him, and his arms point down to the rest of the 
group and to the word “tommy” at the bottom of the page. 

The low perspective gives this man power—as does the 
welcoming of his arms because it shows more of a family 
atmosphere, making the man at the top the patriarch.  Thus, 
his arms pointing down bring the brand name into the family 
atmosphere. 

 
 

 3. The group contains a mix of races and genders, positioned in 
various ways.  The white man is at the top, the white woman at the 
bottom, and the non-white models are dispersed in the middle.   

This ad is reinforcing gender and racial stereotypes and 
power structures; it seems as though in Tommy’s fantasy 
America the happy family is one that preserves the 
stereotypical status quo. 

 

 4. An expensive Cape-Cod style house looms over the whole picture, 
serving as a focal reference – why is it there, why is it important? 

The large house in the background locates this scene in an 
economically up-scale environment, and, by all of the lines 
created by its edges pointing to the group of models, claims 
to encompass all of these people into its up-scale world 
 

 

Evolved Thesis 

Though this ad may seem like a passionate display of patriotism, the compositional elements of 
the mixed races and genders, the positional arrangement of the models, and the demand that the 
picture is making shows that this ad is more an exclusion than an inclusion; it is saying that only 
those who don’t rock the boat are welcome in Tommy’s “ideal” America. 
 


